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About the University of Bath

@)V/=1 Awarded Ranked in the

17,000 GOLD TOP 10

students status in TEF Of UK
universities+

*data from HESA Destinations of Leavers from HE 2014/15

* 6t in the Guardian University Guide 2019, 4t in THE Student Experience Survey 2018, 5t for graduate prospects in The Times and
Sunday Times Good University Guide 2019

More than

85%

of graduates In
employment or
further study-

2 Data accurate as of Jan 2019



Stakeholders and Partners

The SU Doctoral
Bath College Departments, Faculties
Full-time Officers Doctoral Directors of Student
Academic Reps Enhancement Studies Experience
Staff Team Manager Directors of Officers
NS Head of Doctoral Teaching Student
Development & Engagement
Student Managers

Experience




Sources of student
engagement insight at Bath

Student Engagement at Bath
Governance

Student academic representation

Evaluation & Surveys

New scope and direction

Co-creation

Change Champions
SEAs
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Sources of Student
Engagement insight & data

 Historically all four surveys
contains student
engagement questions

 NSS B6 optional bank

 QOur own student voice
guestions

« Unit Evaluation
« Discretionary guestions




Areas of Insight — UKES & PTES

Education Strategy - Curriculum Transformation

Assessment | Employability | Sustainability| Inclusivity

Tell us about a How has your How has your Is there any way
time you have course provided course to date that the
used feedback to  you with practical enabled you to University could
Improve your opportunities to engage with better support
performance In apply your citizenship, your specific
an assessment. learning? sustainability and  learning needs?
other global

ISsues?




Areas of Insight — UKES, PTES & PRES

Student Voice

NSS Q23. NSS Q24. NSS Q25.
| have had the Staff value It is clear how
right students’ views students’
opportunities to and opinions feedback on the

provide feedback  about the course course has been
on my course acted upon

Old NSS Q21.

| am satisfied
with the Students’

Union at the
University of Bath
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POSTGRADUATE POSTGRADUATE

Use of insight by students ENGAGEMENT e £ R mEcE RESEARCH EXPERIENCE
and their elected reps

National Student Survey

“Academic Representation is dead, long live Academic Representatives!”

T

The Top Ten represents key priority
lssues Impacting on the student
experlence at the University of Bath

 Briefings on survey data . S B ot e w0 o
by SU Academlc Rep | : e - s 'j work for the year ahead.
Coordinators " S W Eemmm————

| Reassess the requirement for students to submit hard coples for printed
coursework and dissertations,

I tnsure the quality of supervision ls consistently high for all doctoral students.

B tmbed sustalnabllity within the formal curriculum and wider university

* Top Ten — Key Priorities for A O

I Secure commitment to a locatlon and timeframe of bullding full sized 36 sports

th e S U . \ facllities on campus,
i v § Inhance the conditions, tralning, and development opportunities for

postgraduates who teach,
Our wonderful Student Engagement

Ambassadors are delivering a session
on Curriculum Transformation! § Improve space provision for students in the Edge.

§ Provide focused mental health support across the student community.

§ tneure that atudents with disabllities have equal access to the university
Infrastructure,

« Academic Reps
Conference #BathARC18

§ Review current processes to ensure students have an effective understanding of |
plaglariam

suofficers@bath.ac.uk
thesubath.com/topten
#ThesUBathToplo

THE
SV
voic
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Use of insight by students
and their elected reps

» Face-to-Face briefing
« Committee Papers
* Role of Open Comments

 Focus on Student Voice
guestions

National Student Surve:



New strategic approaches

University Strategy 2016-2021

Curriculum Transformation inc SEAs

PGT Distance Learning

New Centre for Learning &
Teaching

Doubled the staff support for
Student Engagement

Refreshed committee structure
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Where would we place ourselves currently on

this theoretical ladder of student engagement?
-borrowed from Sherry Arnstein (1969)

8 Citizen Control Led primarily by Led by Student Led by Departments Led by students,
Departments with Engagement Ambassadors  and their students; supported by their
- the support of with support of CLT and with scaffolding from Departments
{ Delegated Power ElHaR e CLT and the SU the SU CLT and the SU i
° Tartnershp 2018/19 2019/20 2020/01
2 Placation Phase 1 Phase 2 Phase 3
* Focus groups * Focus groups » Co-creation through
4 CHRELIEEEGH Tokenism * Workshops * Workshops dialogue; idea generation;
* Lecture discussions » Confirmation of Student evaluation
* Alumni survey Engagement Plans » Possible development of
3 Informing + Employability data » Development of the informed scheme wide units on
« Town Hall events student voice cross cutting themes
> Therapy * Analysis of existing survey * Raising profile of ‘excluded * Progression of PAL/Peer
data voices’ mentoring
Monparticipation * ‘Engaged’ & ‘Edufest’ » Student engagement in debate + Student-led research;
i Manipulation (e.g. Talk Teaching; CLT student-led pedagogical
Conference/seminars) research/evaluation
L L * Vox pops — ‘The University of the
Future’

What opportunities does Curriculum
Transformation present for us to climb the
ladder?
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Why is Student Engagement - What do we do?

i 2?2

Important s Student Support students to become genuine
Engagement partners in the Curriculum
Am bassadors Transformation project.

"Ladders are best ~ - y : ' Ensuring our specific themes are

embedded into your courses, as well

. Ay : C oy J as, the culture of the university as a
designed by people A%< == ~ SR s M whols, J
. TR g ) . {
who know what it's SRR M B . gk e Creating resources such as:
B ; = o 2 2 £ . Vi « Stakeholder engagement strategies
like to climb one i [ et + Workshops
e Tool Kits

Duncan Exeley i 7.'.‘_ s ; « Good practice case studies

Engaging the wider student body in
learning and teaching.

* ENGAGED

¢ Things That Make You Go WOW

« SE facebook page

@BATH SW i, @BATH SV E,
wil vodafone UK = 14:42

2
How can students engage? e y M
WP partnership with
M the Students’ Union

¥ LEGO Educator TR N A\ G Mnnmoumw
Students CDT members In Class forums ,{ - K Mgf:‘z‘*h;;;“;h;‘;; Y s o e i O

as. | educaton, The Ambassadors e curent sudens

‘ commpibylh&nhs’bmd&mhlaqﬂm
Evaluators Students as Assessment . o'} T S
v Recruiters for/as Student Engagement Ambassadors S " A mﬁﬁr“m&?ﬂ?«fmm A
\ and Learnin : - OpenDays . N : | Vi e b tenped b presps :
alvs Reviewers & [epresenting ; ¥ RS | iracionsthr ek g ndeved et ndesandegsof
Participants at Snecial mmm =1 et enguemnent ci. The oy of the Ambosadn ol i
v Students as P : X ol ;i G 1 et e ehcnm s ey,

; . und s, B e e o e e
Workshops Curators Interest Group for Partnership meeting 5:? meum
Univessity Learping, Teaching

Partners on power relations in student-staff | SBAjni m.j' f, g suent e dua & Gty Comine - B‘f_’;‘f‘“’“*’"”‘“’m‘mm“
1 . " e e e v ' A f
7 e Ty ey e i s
Y Ed F \t 8 \\H) N lL allam
Change Agents ___ [\ Mo Do I‘L:r’e"z* b kel ey ﬁﬁﬁwﬁmﬂﬁmm
g g X » ¢ l  Coblerence © Wit o s qmadmbdmpwmdmmtmhdmndmm

Report to

Departmental Learning Student Staff 3, ¥ g : PP EVN i ot a
and Teachmg Quality Liaison %y s | y ! Ry R ; G by e puruitof by f&nhhmq«unmm
i : 'l Usiergy of Wes “Mrbaidsiuety TheSEA ovn engugerentnd R
sl' 1:';:" Commlttee Commlttee E TN Raract L SED y ‘__ Jagwary 319 mpmmn&shmmk:\wmdmd
 vNIVERSITY OF / oy Seten ther ) {, 19 |l S Engrgmens Vrop I _ inspication or them, 5 well as a opportuity o bk eoeships tht
BATH g . / &m\h 00 mdtldmmﬁmnlﬂmmnm




Future — Data, insight and
Student Engagement

Curriculum Transformation
Implies:
* Fewer, larger units

 Emphasis moving from units
to programmes

Investment in Business
Intelligence

THE European Student Survey
OfS pilot PGT Survey
Student Engagement Strategy
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Whose survey data
IS It anyway?

How does your
role:

Shape or influence surveys?

Act.in response to survey data?

Work with other stakeholders?
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Conclusion

Challenges nationally and
locally for student engagement

Opportunities to work in closer
partnership to overcome this

Data and insight sharing
provides the context to improve
the student experience

SEA power navigating
‘The Bermuda Tr/angle
of Engagement’

wu;ff el PO
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CENTRE FOR
LEARNING
& TEACHING

Shaun Stephenson-McGall

s.a.Stephenson-McGall@bath.ac.uk
@ShaunMcGall
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